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AEATIO TYNOY

H Ztepea EAAGOa enevdUEI OTOV TOUPICHO
OAOKANPWHEVO OTPATNYIKO OXEDIO YiIa TOV TOUPIOHO oTn ZTepea EAAGda
ano Tov ZETE

O ZUvdeopoc EAAnvikwv TouploTIkwv Enixelprioswv napouciace XOeC To anoysupa,
oc €0kl €kdNAwOn nou npaypartonoin®nke ortn XaAkida, To OAOKANPWHEVO
oTPATNYIKO OXESI0 TNG ZTEPEAG EAAGDAG Yia TOV TOUPIOHO. To v AOyw oXEDI0
€ival anoTeAEopa TnNG ouvepyaaiac nou &xel avanTtUEel n Mepipepeia STepeac EANGdAG
HME TOv SUVOEOHO, MNPOKEIYEVOU Vva MNPOXwPNnoel oTn HeBODIKN, OUVOAIKN Kal
OpYAvWMEVN Npowdnon Tou ToupiopoU. AnoTeAel e €va MPAKTIKO €pyaleio oTn
d1GBeon Tng MepipepeiaknG ApXNS, aAAa Kal TNG KoIVWVIac TnG, TO Onoio O OTEKETAI
oTn OBewpia, al\a pnopei va Bpel aueca e@apuoyn TOoo and Tnv TomiKn
AuTodloiknon 600 Kal ano Tov ENIXEIPNHATIKO KOOWO TNG NEPIOXNG.

Z1nv ekdnAwon napaBpednke o Mepipepeiapxns Kmorag Mnakoyiavving.

O k. Mnakoyiavvng, apou guxapiornoe 1000 Tov ZETE, 600 kai Tn Marketing
Greece yid Tn OUVEPyacia nou £Xouv avanTUEel £€wG ONMEPA MHE ThV
Nepipépera, kata Tn dIApKeIa TNG opIAiag Tou, €00 WG Baacikn NPOTEPAIOTNTA TNG
Mepipepelakng Apxnc TNV avanTuén Tou ToupiodoU kal Tnv a&lonoinon Tou NAoUCIouU
Kal duvapikoU TOUPIOTIKOU MPOIOVTOC TNG ZTepedc. «H ZTeped EANADA £xel NOANOUG
KPUMMEVOUC BnoaupoUc Toug onoiouc Npénel va avadeioupe» TOVIOE XapakTnPIoTIKA,
EVW MIAWVTAG YIa TN ouvepyaaia e Tov ZETE €kave 101aiTepn avapopd oTnv ENITUXA
AgiToupyia Tou npwTou MNMepipepeiakol Mpageiou Tou ZETE ornv EAAGda, TO
onoio @iAoEeveiTar oTo kTiplo TG Mepipépelag, orn Aapia, evioxUovTag To
£pYo TnG MePIPEPEIAC Kal TWV ENAYYEALATIQOV TOU TOUPIOKOU OTN ZTeped EAAGDQ.
«Eipal xapoUHeVOG Nou onpepa napalapuBavoupe éva NANPEG oTPATNYIKO
OX£D10, Evav 0d1k0 XAPTN YIa TOV TOUPICHO HaG» dNAwoe o Mepipepeidpxnc, o
0noiog eMICAMAVE OTI e TNV TeExvoyvwaia Tou ZETE, Tn ouvepyacia Twv OnPwV, TIG

MOIOTIKEG UMNPECIEG MOU MPOCMEPOUV Ol ENAYYEAUATIEG TNG ZTEPEAC EAAGDAC, aAAG



Kal e TN oTAPIEN TNG MepipPEpeiag, oAOKANPN N NEPIOXN MNOPEI Kal NPEMEl va EXEl
o@&eAn nou Ba avaBabdpuioouv Tn {wn KABe KaToikou.

Ano Tnv nAeupd Tou, o ZETE, péow Tou npoedpou Tou, K. Avdpea AvOpeddn, TOVIOE
v unodsiydatikn unooTnpiEn tng Mepipépeiag Itepedag EAAGdag orn
dnHIoupyia Tou npwtou Mepipepeiakol Mpageiou ornv EAAGda, aAAa kai
TNV AYoyn ouveEPyaaoia nou avantuxtnke HeETaElu Twv U0 POPEWV, N onoia,
o€ MOAIC NEVTE WNVEG, KATAPEPE va anodwael Eva oAokAnpwuévo marketing plan yia

NV MNepipépeia.



